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DETAILED ACTION 

Requirement for Information Under 37 C.F.R. ^ L105 

1 . Applicant and the assignee of this application are required under 37 CFR 1 . 105 to 
provide the following information that the examiner has determined is reasonably necessary to 
the examination of this application. 

2. The information is required to identify products and/or services embodying the disclosed 
subject matter of a method for calculating and analyzing livestock data. The Examiner upon 
conducting a search for prior art, discovered a web site for VetLife (a copy of the information is 
attached to this request). The web site discloses a product called New Light Dark Cutters. 
Furthermore, the web site indicates that NCR Solution for Targeted Marketing and Campaign 
Management Helpss Retailers Attract ands Retain Their Most Profitable Customers. In response 
to this requirement please provide any known publications, brochures, manuals and press 
releases that describe the web site and specifically what product or service was marketed or 
developed that was the subject of the web site disclosure. 

3. The fee and certification requirements of 37 C.F.R. 3 1 .97 are waived for those 
documents submitted in reply to this requirement. This waiver extends only to those documents 
within the scope of this requirement under 37 C.F.R. 3 1.105 that are included in the applicant's 
first complete communication responding to this requirement. Any supplemental replies 
subsequent to the first communication responding to this requirement and any information 
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disclosures beyond the scope of this requirement under 37 CFR. 3 1. 105 are subject to the fee 
and certification requirements of 37 C.F.R. 3 1.97. 

4. In responding to those requirements that require copies of documents, where the 
document is a bound text or a single article over 50 pages, the requirement may be met by 
providing copies of those pages that provide the particular subject matter indicated in the 
requirement, or where such subject matter is not indicated, the subject matter found in 
applicant's disclosure. 

5. The applicant is reminded that the reply to this requirement must be made with candor 
and good faith under 37 CFR 1 .56. Where the applicant does not have or cannot readily obtain 
an item of required information, a statement that the item is unknown or cannot be readily 
obtained will be accepted as a complete response to the requirement for that item. 

6. This requirement is subject to the provisions of 37 C.F.R. 33 1.134, 1.135 and 1.136 and 
has a shortened statutory period of 2 months. EXTENSIONS OF THIS TIME PERIOD MAY 
BE GRANTED UNDER 37 CFR 1 . 136(a). 



Conclusion 

7. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Romain Jeanty whose telephone number is (703) 308-9585. The 
examiner can normally be reached on Mon-Thurs 7:30 am - 6:00 pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Tariq R Hafiz can be reached on (703) 305-9643. The fax phone number for the 
organization where this application or proceeding is assigned is 703-872-9306. 
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Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 
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NCR Solution for Targeted Marketing and Campaign Management Helps Retailers Attract and 
Retain Their Most Profitable Customers 

ACTION ITEMS 



NCR Corporation and Ceres Integrated Solutions, Inc., have announced a targeted marketing and 
campaign management solution that provides retailers the ability to get closer to their customers. 

NCR retailDecisions for Targeted Marketing and Campaign Management is a strategic solution 
combining the Ceres Targeted Marketing application with NCR's Teradata Warehouse and services for 
retail data warehousing. The Ceres application, which has been ported to Teradata, enables retailers to 
harness information in their data warehouses to effectively and efficiently attract the most profitable 
customers and encourage them to become the most loyal. 

Last December, NCR and Ceres announced they were partnering on a referral basis to jointly deliver 
targeted marketing and campaign management solutions to retailers. Under their newly expanded 
relationship, NCR sales and services professionals will design and implement the NCR-Ceres solution 
for retailers in North America and Europe. 

Joint NCR-Ceres customers include J.C. Penney Company, Inc., the fifth largest retailer in the United 
States and the nation's largest catalog merchant of general merchandise. J.C. Penney will be using a 
Ceres and Teradata solution to target and manage promotional campaigns for its catalog and retail 
divisions. 

"As mass media effectiveness continues to decline, retailers are increasingly looking to leverage 
technology to individualize customer relationships," said Tim Harmon, vice president of META Group's 
Retail & Distribution Information Strategies. "The Ceres application is unique in its capability to target 
customers according to demand, profitability, and promotion relevance, via customers' preferred 
communications channels. Combined with NCR's data warehousing architectural foundation, Ceres 
facilitates a means for relationship marketing that scales to meet the needs of mass personalization." 

NCR retailDecisions for Targeted Marketing and Campaign Management is an enterprise solution, fully 
integrated to include retail specific segmentation, analysis, and campaign management. 

"This new offering fits well with NCR's strategic direction to offer a complete portfolio of world-class 
retail data warehouse solutions that leverage the industry-leading performance of NCR's Teradata 
Warehouse," said Rick Schultz, NCR's vice president for Retail Industry Computer Marketing. "This 
includes delivering 'active warehouse' solutions that leverage the data warehouse and automate 
operational processes such as campaign management." 

NCR retailDecisions for Targeted Marketing and Campaign Management is available now for retailers 
in North America and will be available in European markets later this year. A leader in retail data 
warehousing, NCR offers integrated solutions that include the company's retail industry consulting and 
implementation services, Teradata Warehouse, WorldMark servers and Enterprise Support Services, as 
well as NCR and third party applications. 

"NCR and Ceres will continue optimizing our Targeted Marketing application for NCR Teradata 
Warehouse solutions," said Peter Heffring, president of Ceres. "We're excited about the future 
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possibilities as we integrate Teradata even more tightly with the Ceres Targeted Marketing application 
and work through NCR to deliver high performance campaign management solutions to leading retailers 
in the United States, Canada and Europe." 

About Ceres 

Ceres Integrated Solutions, Inc., a privately held firm based in Raleigh, N.C., is a leading provider of 
Intelligent Operational Software and analytical services. Founded in 1996, Ceres is dedicated to meeting 
the growing demand for high quality retail marketing and merchandising software. To learn more about 
Ceres, visit the company's Web site at http://www.ceresios.com . 

About NCR 

NCR Corporation is in the business of transforming transactions into relationships. NCR is a recognized 
world leader in data warehousing solutions, ATMs, point-of-service, high performance scanners, and 
support services for retail, financial and national accounts markets. NCR's business solutions are built on 
the foundation of the company's long-established industry knowledge and consulting expertise, value- 
adding software, global customer support services, a complete line of consumable and media products, 
and world-leading hardware technology. 

NCR's Retail Solutions Group, headquartered in the greater Atlanta area, is a leading provider of retail 
data warehousing and store automation solutions worldwide. More information about NCR and its 
solutions may be found on the Internet at http://www.ncr.com . 
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